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COURSE SYLLABUS

	 Course Number
GD/COM 308 A
	Course Title
Web Design

	 Fall Semester
XX
	 Spring Semester

	Summer 

	Year
2011-12

	Name of Instructor
Barry C. Erdeljon

	Meeting Day, Time, and Room Number
TU 06:30 - 09:15 P.M. STJO G105

	Final Exam Day, Time, and Room Number
Tuesday, December 13, 2011 6:30-9:00

	Office Hours, Location, Phone
MON  02:00-03:00PM GAILHAC G106 (old 33C)
TUE   04:00-06:00PM GAILHAC G106 (old 33C)
WED  03:00-04:00PM GAILHAC G106 (old 33C)
Other times by appointment. Phone: 703-284-1652

	 E-mail
e-mail: Barry.Erdeljon@marymount.edu



UNIVERSITY STATEMENTS
Academic Integrity
By accepting this syllabus, you pledge to uphold the principles of Academic Integrity expressed by the Marymount University Community. You agree to observe these principles yourself and to defend them against abuse by others.
Special Needs and Accommodations
Please advise the instructor of any special problems or needs at the beginning of the semester.  If you seek accommodation based on disabilities, you should provide a Faculty Contact Sheet obtained through Disability Support Services located in Gerard Hall, (703) 284-1615.
Access to Student Work
Copies of your work in this course including copies of any submitted papers and your portfolios may be kept on file for institutional research, assessment and accreditation purposes. All work used for these purposes will be submitted anonymously. 
Student Copyright Authorization
For the benefit of current and future students, work in this course may be used for educational critique, demonstrations, samples, presentations, and verification.  Outside of these uses, work shall not be sold, copied, broadcast, or distributed for profit without student consent.
University Policy on Snow Closings
Snow closings are generally announced on area radio stations. For bulletins concerning Marymount snow or weather closings, call (703) 526-6888. Unless otherwise advised by radio announcement or by official bulletins on the number listed above, students are expected to report for class as near normal time as possible on days when weather conditions are adverse. Decisions as to snow closing or delayed opening are not generally made before 5:00 AM of the working day. Students are expected to attend class if the University is not officially closed.  

1.	BROAD PURPOSE OF COURSE

An introduction to the fundamentals of Web design and technology for graphic communication. Students integrate type and images to produce Web sites for use on the Internet. Prerequisite: GD 101 and GD 104, or prior experience with course software. 

Emphasis is placed on site content and design principals including the appropriate use of type, principles of page design, content organization and structure, and the effective use of photographs, illustrations, graphics. The course activities focus primarily on the development of an educational/topical and an organizational promotional web site. Working with Internet service providers and computer programmers are also covered.

Maintaining a course blog site will be required.
 
Access to a personal computer and the courses software will be required.


2.	COURSE OBJECTIVES  Upon successful completion of this course students will be expected to:
A.   Prepare an effective Website plan
B.   Use basic design principles in your Web pages
C.   Effectively use typography, photographs, illustrations and graphics in your Web designs;
D.   Effectively use animation, sound and video in your Web designs;
E.   Design and create an educational/topical and an organizational promotional web site 
F.   Analyze Websites outside of classroom
G.   Evaluate Web design skills of others
H.   Upload and maintain Websites on a remote server
I.    Demonstrate a proficiency using the menu area, tools, palettes and functions for 
               WordPress, Dreamweaver, and Photoshop software

3. TEACHING METHOD   
The course will be comprised of lecture, class discussion, computer demonstration, and hands-on computer experience and homework.
 
4.	GRADING POLICY  (i.e., number of graded assignments, weight given to each)

Chapter answers & Hands On	10%
Showcolate CSS project		  5%
California Tourism project	  	  5%
Educational/Topic Website		 25% 
Organizational promotional Website	 45%	
Revised Web sites			 10%
 
Websites will be evaluated on the following criteria:
A.         25pts   Mastery of Software: use of software, download times and quality of
            typography, photographs, illustrations, graphics, animation, sound and video
 
B.         25pts   Concept and Information design: site plan and uniqueness and
    appropriateness of visual metaphors, stylistic appearance Web page designs and
    their relevance to content and intended audience and clarity of intended
    communication points
 
    C.         25pts   Layout and Design: arrangement of and style of type and
    visual page elements (including rough layouts)
 
D.         25pts   Navigation: architecture, site map, use of hypertext links, buttons, menus,
    image maps, roll-overs and their relevance to content and intended audience
 
Attendance: The nature of the course is skills development. This course meets only 5 weeks. Therefore, attendance is mandatory. More than ONE absence will result in a one-letter grade reduction for the course for each missed class i.e. A to B. Make-up work will be allowed under the gravest of circumstances to be determined by the professor.
		
5.	CLASS SCHEDULE  schedule of class topics and all assignments are available on  the course Website at: http://mudesign.net/webdesign/

6.	REQUIRED TEXTS

Kosteba, Shelly. Web Design Introductory Concepts and Techniques Third Edition. MA, Thomson Learning, 2009

Adobe Dreamweaver CS5 The Professional Portfolio Against the Clock. FL: Against the clock, Inc. 

On-line readings from various sources as assigned
 
   REQUIRED SUPPLIES                  
   At least one USB Drive 2500MB or larger (Two USB drives recommended) 
   Ruler Pencils and  layout paper  ....... 
   Optional supplies: Stock photography, Type scale or Gauge

7.	REQUIRED OR SUGGESTED READINGS OR AUDIO-VISUAL MATERIALS

Beck, Jessica & Matt. WordPress: Visual QuickStart Guide. CA:  Peachpit Press

Lynda.com. Online Training Library, WordPress, Dreamweaver, and Photoshop CS5

On-line help & tutorials:  WordPress, Dreeamweaver, Photoshop, 

Software Manuals:  Dreeamweaver, Photoshop, WordPress

Negrino, Tom & Smith.  Vsual Quickstart Guide Dreamweaver.  CA:  Peachpit Press

Jeremy Osborn, AGI Creative Team, Greg Heald. Dreamweaver CS5 Digital Classroom, Jun 21, 2010

Chow, Garrick. Hands-On Training Adobe Dreamweaver CA: Peachpit Press 2008. 

Weinmann, Elaine, Lourekas, Peter.  Visual Quickstart Guide Photoshop.  CA:  
       Peachpit Press

Sellers, Don. Getting Hits — Promoting Your Website. CA: Peachpit Press
 
Krug, Steve. Don’t Make Me Think. ID: New Riders Publishing, 2000
  
Fleming, Jennifer. Web Navagation: Designing the user interface. O’Reilly
 
Periodicals:
CA  		How       Print       Wired  
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