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COURSE SYLLABUS

	 Course Number
GD405 A
	Course Title
Senior Portfolio

	 Fall Semester
XXX
	Spring Semester

	Summer Semester

	Year
     2011-12

	Name of Instructor

Barry C. Erdeljon

	Meeting Day, Time, and Room Number

MON.  9:30 -12:30 G105 (old STJO 7)

	Final Exam Day, Time, and Room Number

12/15 TH 9:30 -11:30 P.M.  G105 (old STJO 7)

	Office Hours, Location, Phone
MON  02:00-03:00PM GAILHAC G106 (old 33C)
TUE   04:00-06:00PM GAILHAC G106 (old 33C)
WED  03:00-04:00PM GAILHAC G106 (old 33C)
Other times by appointment. Phone: 703-284-1652

	E-mail Barry.Erdeljon@marymount.edu Course Website http://www.mudesign.net/flash


UNIVERSITY STATEMENTS

Academic Integrity
By accepting this syllabus, you pledge to uphold the principles of Academic Integrity expressed by the Marymount University Community. You agree to observe these principles yourself and to defend them against abuse by others.

Special Needs and Accommodations
Please advise the instructor of any special problems or needs at the beginning of the semester.  If you seek accommodation based on disabilities, you should provide a Faculty Contact Sheet obtained through Disability Support Services located in Gerard Hall, (703) 284-1615.

Access to Student Work

Copies of your work in this course including copies of any submitted papers and your portfolios may be kept on file for institutional research, assessment and accreditation purposes. All work used for these purposes will be submitted anonymously. 

Student Copyright Authorization

For the benefit of current and future students, work in this course may be used for educational critique, demonstrations, samples, presentations, and verification.  Outside of these uses, work shall not be sold, copied, broadcast, or distributed for profit without student consent. 

University Policy on Snow Closings

Snow closings are generally announced on area radio stations. For bulletins concerning Marymount snow or weather closings, call (703) 526-6888. Unless otherwise advised by radio announcement or by official bulletins on the number listed above, students are expected to report for class as near normal time as possible on days when weather conditions are adverse. Decisions as to snow closing or delayed opening are not generally made before 5:00 AM of the working day. Students are expected to attend class if the University is not officially closed.  

1. BROAD PURPOSE OF COURSE
The fundamentals of preparing an entry-level portfolio for the field of graphic design and/or application to graduate school. Students will prepare and present print, Web, and CD portfolios and supporting promotional materials. Prerequisites: GD 360 and senior status. Recommended: GD 401 and GD 404.

To gain a basic understanding of graphic design business practices. 

An individual exploration of advanced visual communication problems with emphasis on personal style and professional presentation. 
2.
COURSE OBJECTIVES  Upon successful completion of this course students will be expected to:
A.         Prepare a graphic design exit portfolio.
B.         Explain and defend work before a professional graphic designer
C.         Create graphic design solutions that effectively solve marketing
      

communications problems.

D.         Create an effective self-promotional marketing campaign.

E.         Demonstrate an understanding and appreciation of the various disciplines 
      

and styles of contemporary graphic design.       

F.         Demonstrate a basic understanding of graphic design business practices – 
     

ethics, proposals, estimates and billing processes.

3.
TEACHING METHOD 

lecture, audio-visual, discussion, demonstration, off campus research, seminar 
4. GRADING POLICY  (i.e., number of graded assignments, weight given to each)
A. Weekly assignments & exercises.................................5%

B. Public Service campaign............................................ 20%

C. Self-Promotion Marketing Campaign & interview…… 10%

D. Portfolio Review......................................................... 65%

Each unexcused absence will result in one lower finale course grade i.e. A to B
Criteria for portfolio evaluations are on the "Portfolio Evaluation Forms" distributed in class

The final portfolio must include the following items:
At least one:



1.     logo and application
2.     Web site 

3.     brochure

4.     poster

5.     print advertisement

6.     magazine cover and spreads

7.     marketing or promotional campaign

8.     "real world" actual client designed piece

9.     thumbnails, and roughs for two projects 

Plus at least one or more of the following:

1.     multimedia presentation

2.     3-D graphic piece

3.     book

4.     additional Web site or sites
5.     additional “real world” client projects

6.     additional campaign

7.     "real world" actual client designed piece

8.     Photographs and illustrations

5.
CLASS SCHEDULE   (List topics to be covered with approximate dates of presentation)

Each week students will be expected to:

1.     Present examples of inspirational design solutions and design related news articles

2.     Complete weekly reading and research assignments

3.     Complete weekly design projects and exercises while working on longer-term assignments

Lecture topics, assignments, and due dates will be posted on the class Web site 
on a weekly bases at http://www.mudesign.net/summerportfolio
6. REQUIRED TEXTS 

Heller, Steve, and Fernandes, Teresa. Becoming A Graphic Designer. Wiley & Sons, Inc.

Graphic Artists Guild Handbook: Pricing & Ethical Guidelines

Project specific periodicals and books

Subscription to HOW, CA, or PRINT magazine


6a.
REQUIRED & SUPPLIES


At least two 500MB or larger USB Drives and Several CD-R or CD-RW Disks
Several pages of color computer output.                                        

Several sheets of black or white illustration board.  

Spray adhesive

Portfolio case

7.
REQUIRED OR SUGGESTED READINGS OR AUDIO-VISUAL MATERIALS

  Davis, Sally.  The Graphic Artist's Guide to Marketing and Self-Promotion, Ohio:    
              North Light Books, 1991.
The Art Directors Annual and International Exhibition.  New York: Watson-Guptill Publications

The One Show Annual, RotoVision S.A.

Society of Illustration Annual.  Ohio:  North Light Books
Creative Sourcebook Mid-Atlantic.  Virginia, Sumner Communications, Inc.

Winters, Arthur and Milton, Shirley.  The Creative Connection Advertising        
Copywriting and Idea Visualization.  New York, Fairchild Publications, 1982.
Gottschall, Edward.  Typographic Communications Today. Massachusetts: 
The MIT Press, 1989.

Jeweler, A. Jerome.  Creative Strategy in Advertising, 1989.

    Periodicals: HOW, CA, PRINT, Time or Newsweek, major newspaper
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