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COURSE SYLLABUS

	 Course Number
GD/COM 309 A
	Course Title
Web Multimedia Design

	 Fall Semester
	 Spring Semester
X
	Summer Semester
	Year
2009

	Name of Instructor

Barry C. Erdeljon

	Meeting Day, Time, and Room Number

TU 6:30 - 9:30 P.M.  STJO 7

	Final Exam Day, Time, and Room Number

4/28 TUE 7:00 - 9:30 P.M.  STJO 7

	Office Hours, Location, Phone
TUE 2:30 -4:30 P.M.  Gailhac 33C
WED 5:00 -6:00 P.M. Gailhac 33C
TUE 3:30 -4:30 P.M.  Gailhac 33C
Other times by appointment 

	E-mail                                                         Course Website

barry.erdeljon@marymount.edu                 http://www.mudesign.net/multimedia


UNIVERSITY STATEMENTS
Academic Integrity
By accepting this syllabus, you pledge to uphold the principles of Academic Integrity expressed by the Marymount University Community. You agree to observe these principles yourself and to defend them against abuse by others.

Special Needs and Accommodations
Please advise the instructor of any special problems or needs at the beginning of the semester.  If you seek accommodation based on disabilities, you should provide a Faculty Contact Sheet obtained through Disability Support Services located in Gerard Hall, (703) 284-1615.

Access to Student Work

Copies of your work in this course including copies of any submitted papers and your portfolios may be kept on file for institutional research, assessment and accreditation purposes. All work used for these purposes will be submitted anonymously. 
Student Copyright Authorization
For the benefit of current and future students, work in this course may be used for educational critique, demonstrations, samples, presentations, and verification.  Outside of these uses, work shall not be sold, copied, broadcast, or distributed for profit without student consent.
University Policy on Snow Closings

Snow closings are generally announced on area radio stations. For bulletins concerning Marymount snow or weather closings, call (703) 526-6888. Unless otherwise advised by radio announcement or by official bulletins on the number listed above, students are expected to report for class as near normal time as possible on days when weather conditions are adverse. Decisions as to snow closing or delayed opening are not generally made before 5:00 AM of the working day. Students are expected to attend class if the University is not officially closed.  

1. BROAD PURPOSE OF COURSE

An introduction to the fundamentals of multimedia design and technology. Students will develop dynamic, interactive multimedia presentations. Emphasis is placed on management skills; presentation organization and structure; the appropriate use of design principles; and the effective use of typography, photographs, illustration, sound, video, and animation. Prerequisites: GD 103, and COM 308 or GD 308 or equivalent experience
The course activities focus primarily on the development of interactive presentations. Working with sound, video, and animation are also covered.

Students will be exposed to Macintosh computer hardware, and Flash, Photoshop, 
Mac OS, and audio and video software and terminology.   

Additional computer lab time will be required.

2.
COURSE OBJECTIVES  Upon successful completion of this course students will be expected to:

A. Demonstrate the effective use of design principles and management 
      skills needed to develop dynamic, interactive multimedia products

B. Design and implement storyboards and flow charts;

C. Design and use various architecture of multimedia

D. Effectively use typography, photographs and illustrations appropriate 
              for your presentation’s purpose and its audience

E. Effectively use sound, video, and animation appropriate 
              for your presentation’s purpose and its audience

F. Design and create a variety of multimedia presentations for educational purposes

G. Be familiar with basic multimedia management and production terminology

H. Demonstrate a proficiency using Flash, Photoshop, and or Final Cut Express, audio 
and video software

3.
TEACHING METHOD  

The course will be comprised of lecture, class discussion, computer demonstration, tutorials, and hands-on computer experience.

4.
GRADING POLICY  

Museum paper



  5%

Exam





10%

Interactive Quiz Design


10%

Interactive Interpretation Design

15%

Interactive Multimedia Project Design
60%

Work-In-Progress: 50% of each project grade will be based on weekly critiques. Breath and scope of projects requires staying current with weekly assigned stages of each project.
Attendance: The nature of the course is skills development. This course meets only once per week. Therefore, attendance is mandatory. More than ONE absence will result in a one-letter grade reduction for the course for each missed class i.e. A to B. Make-up work will be allowed under the gravest of circumstances to be determined by the professor.
Assignments will be evaluated on the following criteria

30%  Planning and design – including project proposals, rough layouts, 

storyboards, flow charts and scheduling of production 

30%  Architecture and interface design – uniqueness, intuitiveness, and relevance to content

20%  Mastery of software – techniques demonstrated and quality of final presentations

20%  Creativity – uniqueness and stylistic appropriateness of typography, photographs, illustrations, audio, video, and animation

5. Schedule of class topics and all assignments are available   
       on the course Website at: http://www.mudesign.net/multimedia


6. REQUIRED TEXTS 

On-line readings from various sources as assigned

Project specific periodicals and reference books

REQUIRED SUPPLIES



 OPTIONAL SUPPLIES




500MB or larger USB drive. 


 Stock photography
       A second USB drive is recommended!
 Stock music and or sound effects

Several recordable CDs/DVDs


 Project specific periodicals and reference books 
Mini DV tapes, as needed

Ruler, pencils and layout paper






7. SUGGESTED READINGS OR AUDIO-VISUAL MATERIALS


Fundamentals of multimedia design
 

Kristif, Ray and Satran, Amy.  Interactivity by Design.  California:  Adobe Press, Inc. 1995
 Shuman, Jim. Multimedia Concepts Enhanced Edition. MA, Thomson Learning, 2003

McLoud, Scott. Understanding Comics. New York:  HbarperCollins, 1993


Donnelly, Daniel. In Your Face, The Best of Interface Design. MA: Rockport, 1996


Donnelly, Daniel. In Your Face Too, The Best of Interface Design. MA: Rockport, 2000    


Fleming, Jennifer. Web Navagation: Designing the User Interface. O’Reilly 


Krug, Steve. Don’t Make Me Think. ID: New Riders Publishing, 2000


Lopuck, Lisa. Designing Multimedia, CA: Peachpit Press, 1996


Multimedia Demystified A Guide to the World of Multimedia. Apple Computer 


Sellers, Don. Getting Hits — Promoting Your Website. CA: Peachpit Press


Siebert, Lori and Lisa Ballard.  Making a Good Layout.  OH:  North Light Books, 1992.


Siebert, Lori and Mary Cropper.  Working with Words & Pictures.  OH:  North  Light Books, 1993.

Multimedia software 

Lynda.com. Online Training Library, Photoshop CS3, Flash CS2, Final Cut Express


Ulrich, Katherine. Visual Quickstart Guide Flash.  California:  Peachpit Press, Inc.
Rebenschied, Shane. Learning Flash MX CD-ROM.  CA Lynda.com
Finkelstein, Ellen and Leete, Gurdy. 50 Fast Flash MX Techniques. IN: Wiley Publishing, 2002

Donnelly, Daniel. Interactive Pages with Flash, Web tricks and techniques. MA: Rockport, 2003

Weinmann, Elaine, Lourekas, Peter.  Visual Quickstart Guide Photoshop.  CA:  Peachpit Press

Imaging Essentials.  California:  Adobe Press.


Software Manuals: Adobe Flash, Final Cut Express, Photoshop

Periodicals:


CA (Communications Arts)
Print
How
 Pro Digital Imaging







   New Media
  Wired
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